§130.340

§130.340 SBDC services and restric-
tions on service.

(a) Services. The SBDC network must
provide prospective and existing small
business persons and entities with
Counseling, Training and Specialized
Services, concerning the formation, fi-
nancing, management and operation of
small business enterprises, reflecting
local needs. The recipient organization
shall primarily utilize institutions of
higher education to provide services to
the small business community. To the
extent possible, SBDCs shall use other
Federal, State, and local government
programs that assist small business.
Services periodically should be as-
sessed and improved to keep pace with
changing small business needs.

(b) Access to Capital. (1) SBDCs are en-
couraged to provide counseling services
that increase a small business con-
cern’s access to capital, such as busi-
ness plan development, financial state-
ment preparation and analysis, and
cash flow preparation and analysis.

(2) SBDCs should help prepare their
clients to represent themselves to lend-
ing institutions. While SBDCs may at-
tend meetings with lenders to assist
clients in preparing financial packages,
the SBDCs may not take a direct role
in representing clients in loan negotia-
tions.

(3) SBDCs should inform their clients
that financial packaging assistance
does not guarantee receipt of a loan.

(4) SBDCs may not make loans, serv-
ice loans or make credit decisions re-
garding the award of loans.

(5) With respect to SBA guaranty
programs, SBDCs may assist clients to
formulate a business plan, prepare fi-
nancial statements, complete forms
which are part of a loan application,
and accompany an applicant appearing
before SBA. Unless authorized by the
SBA Administrator with respect to a
specific program, an SBDC may not ad-
vocate, recommend approval or other-
wise attempt in any manner to influ-
ence SBA to provide financial assist-
ance to any of its clients. An SBDC
cannot collect fees for helping a client
to prepare an application for SBA fi-
nancial assistance.

(c) Special emphasis initiatives. From
time to time, SBA may identify por-
tions of the general population to be
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targeted for assistance by SBDCs. Sup-
port of SBA special emphasis initia-
tives will be negotiated each year as
part of the application process and in-
cluded in the Cooperative Agreement
when appropriate.

§130.350 Specific program responsibil-
ities.

(a) Policy development. SBA will es-
tablish Program policies and proce-
dures to improve the delivery of serv-
ices by SBDCs to the small business
community, and to enhance compli-
ance with applicable laws, regulations,
OMB Circulars and Executive Orders.
In doing so, SBA should consult, to the
extent practicable, with the Recog-
nized Organization.

(b) Responsibilities of SBDC Directors.
The SBDC Director shall direct and
monitor program activities and finan-
cial affairs of the SBDC network to de-
liver effective services to the small
business community, comply with ap-
plicable laws, regulations, OMB Circu-
lars and Executive Orders, and imple-
ment the Cooperative Agreement. The
SBDC Director has authority to con-
trol expenditures under the Lead Cen-
ter’s budget. SBDC Directors may man-
age other programs in addition to the
SBDC Program if the programs serve
small businesses and do not duplicate
the services provided by the SBDC net-
work. However, SBDC Directors may
not receive additional compensation
for managing these programs. The
SBDC Director shall serve as the prin-
cipal contact point for all matters in-
volving the SBDC network.

§130.360 SBDC advisory boards.

(a) State/Regional Advisory Boards. (1)
The Lead Center must establish an ad-
visory board to advise, counsel, and
confer with the SBDC Director on mat-
ters pertaining to the operation of the
SBDC network.

(2) The advisory board shall be re-
ferred to as a State SBDC Advisory
Board in an Area of Service having
only one recipient organization, and a
Regional SBDC Advisory Board in an
Area of Service having more than one
recipient organization.

(3) These advisory boards must in-
clude small business owners and other
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representatives from the entire Area of
Service.

(4) New Lead Centers must establish
a State or Regional SBDC Advisory
Board no later than the second budget
period.

(5) A State or Regional SBDC Advi-
sory Board member may also be a
member of the National SBDC Advi-
sory Board.

(6) The reasonable cost of travel of
any Board member for official Board
activities may be paid out of the
SBDC'’s budgeted funds.

(b) National SBDC Advisory Board. (1)
SBA shall establish a National SBDC
Advisory Board consisting of nine
members who are not Federal employ-
ees, appointed by the SBA Adminis-
trator. The Board shall elect a Chair.
Three members of the Board shall be
from universities or their affiliates and
six shall be from small businesses or
associations representing small busi-
nesses. Board members shall serve
staggered three year terms, with three
Board members appointed each year.
The SBA Administrator may appoint
successors to fill unexpired terms.

(2) The National SBDC Advisory
Board shall advise and confer with
SBA’'s AA/SBDCs on policy matters
pertaining to the operation of the
SBDC program. The Board shall meet
with the AA/SBDCs at least semiannu-
ally.

§130.400 Application procedure. [Re-

served]

§130.410 New applications.

(a) If SBA declines to renew an exist-
ing recipient organization or the re-
cipient organization declines to re-
apply, SBA may accept applications
from other organizations interested in
becoming a recipient organization. An
eligible entity may apply by submit-
ting an application to the SBA District
Office in the Area of Service in which
the applicant proposes to provide serv-
ices.

(b) An application for initial funding
of a new SBDC network must include a
letter by the Governor, or his or her
designee, of the Area of Service in
which the SBDC will operate, or other
evidence, confirming that the appli-
cant’s designation as an SBDC would

§130.420

be consistent with the plan adopted by
the State government and approved by
SBA. No such requirement is imposed
on subsequent applications from exist-
ing recipient organizations.

(c) The application must set forth the
eligible entity or entities proposing to
operate the SBDC network; a list of the
Lead Center and other SBDC service
providers by name, address and tele-
phone number; the geographic areas to
be serviced; the resources to be used;
the services that will be provided; the
method for delivering the services, in-
cluding a description of how and to
what extent academic, private and pub-
lic resources will be used; a budget; a
listing of the proposed members of the
State or Regional Advisory Board and
other relevant information set forth in
the Program Announcement.

(d) SBA officials may request supple-
mental information or documentation
to revise or complete an application.

(e) Upon written recommendation for
approval by the SBA District Director,
the proposal shall be submitted to the
AA/SBDCs for review.

§130.420 Renewal applications.

(a) SBDCs shall comply with the re-
quirements in the annual Program An-
nouncement, including format and due
dates, to receive consideration of their
renewal applications. The SBA Project
Officer, with the concurrence of the
Program Manager, may grant an exten-
sion. The recipient organization shall
submit the renewal application to the
SBA office in the District in which the
recipient organization is located. The
annual Program Announcement will
include a timetable for SBA review.

(b) After review by the SBA Project
Officer and written recommendation
for approval by the District Director,
the Program Manager and Grants Man-
agement Specialist shall review the re-
newal application for conformity with
the Program Announcement, OMB Cir-
culars and all other statutory, finan-
cial and regulatory requirements. SBA
officials may request supplemental in-
formation and documentation prior to
issuing the Cooperative Agreement.

337



